Comparison of Telecommunications Service Models

Leave it to the private sector - Let existing incumbents provide traditional, mostly old-fashioned copper-based infrastruc-
ture. Users have limited choice in voice, video, and broadband.

Municipal Retail - Local government builds the network and sells services in direct competition with the private sector, of-
fering only traditional “triple play” voice, video, and broadband.

Pseudo Open Access - Government builds the network and provides limited or “pseudo” open access to service providers,
who must use Layer 2 Virtual Private Networks (VPNs). Each service must be provisioned individually for each subscriber.

True Open Service Provider Network - Community builds the network and provides fully automated Layer 3 provisioning
of services, which dramatically lowers costs. Many different providers offer multiple services in many different categories.
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